The Social Network is a Myth.
The Platform is a Machine.
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An analysis of the Facebook Files and the systemic design behind child toxicity.
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Internal Research Confirms
Instagram is Toxic for Teen Girls.

66 Teens blame Instagram for
increases in the rate of anxiety
and depression... This
reaction was unprompted and
consistent across all groups. 99

This finding is not from critics, but from leaked internal Facebook
research documents, corroborated by whistleblower Frances Haugen. It
highlights a known, internally acknowledged problem.



The Platform is the Primary Environment
for an Entire Generation

95% 45%

of teens have access to a smartphone. of teens report being online on a
near-constant basis."

/h22m 4h44m

The average daily screen time for teens (not The average daily screen time for tweens
including schoolwork). (ages 8-12).

This isn't a niche activity; for many young people, it is the most structuring activity in their daily lives.
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The Bait: Users See a Network for Social Connection.

Most users view social
networks as a way to
connect directly with
others. The mental
model is one of
interdependence,
mutual support, and a
“safety net” that holds
a community together.
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The Switch: The Platform is a Centralized System of Control.
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User-to-user links are an
illusion. All interactions
are mediated through a
central corporate hub.
The platform is a radial
structure that enables
“panoptical supervision,
control and
moderation.” It is not a
network; It is an
apparatus.
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The Platform Operates a Predator-Extractive
Economy of Attention

User-to-User Relation Platform-to-User Relation
O TIME & ATTENTION & DATA l l
. “Likes”
A symmetrical “affective economy” based A non-symmetrical, extractive economy.
on the reciprocal exchange of “Likes.” Uses’ time and attention are transformed into a
Users trade emotional validation. monetizable commodity sold to advertisers.

“Users trade their attention and life-time for ‘Likes’ in an affective exchange of
gold for trinkets, while platforms monetize that attention for cash.”
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Editorial Investigation

The System is Fueled by Engineered Neurochemical Addiction.

“The thought process... was all about:
‘How do we consume as much of your ; /\
time and conscious attention as ST ke
possible?” ... And that means that we need K 1/
— to sort of give you a little dopamine hit D
every once in a while...”

— Sean Parker, Founding President of Facebook

The mechanism is a “perpetual quest for pleasurable dopamine hits.” Engagement is often not a rational
choice but a subconscious compulsion, a neurological rewiring that impairs the ability to think.
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The Business Strategy is to “Start Them Young.”

o Core Motivation: Leaked Market Demographic & Strategic Initiative
documents reveal a strategic push
to attract preteens, described
internally as a “valuable but
untapped audience.”

e The Threat: A defensive move to
stem the defection of young users.
An internal document states: “If
they lose these users at this young
age, they're gone for good.”

e Products: Mention of “Messenger
Kids” (for ages 6-12) and the

“paused” “Instagram Kids" project. Teens Preteens Competitors
(13+) (6-12) (TikTok, etc.)

Huge Growth
Initiative
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Editorial Investigation

Internal Plans Target Children from Birth for
Lifelong Data Collection

First Bucket: “Young kids
ages zero to four”

Age O 0-4 Ol

The Revelation:

A leaked document from early 2021 outlines
“buckets of ages” for product design. The first
bucket is for “young kids ages zero to four.”

The Goal:

To obtain and aggregate historical data sets from infancy.
This data is used to produce “digital avatars”—numerical
models of a user's character—to predict their decision-
making behavior better than they can themselves.
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The Endgame is a “Digital Company Town.”

The Industrial Company Town

“Like the company towns of extractive industries, the metaverse reinterprets the concept by
making the denizens of the virtual-reality space the resource from which wealth is extracted.”
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Algorithms Systematically Favor
Negative and Divisive Content

Anger
\ Nuanced Content
ALGORITHM'S GOAL:
T ———q Maximize

l Engagement
Divisive Content

Positive Content

1 s For children, this is not about political
“ Anger and ha'te IS the eaSleSt polarization, but about the quantification of
"’ . -
popularity based on Like buttons and follower
Wa’y tO grow on F acebOOk' ,, counts—and the internalization of self-worth
— Frances Haugen, to the British parliament. pegged to one’s public performance.

& NotebooklLM



The Proposed ‘Solutions’ are Fundamentally Inadequate.

Artificial Intelligence | Human Moderators
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Simply not good enough. Even Meta's CEO Requires tens of thousands of outsourced workers
admits it will be ten years before Al can who often lack cultural context. The work inflicts a
automate the task effectively. It cannot grasp severe psychological and emotional toll from
nuance or context. constant exposure to violence and abuse.

The problem is generation,

not moderation.
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The Bait & Switch is the Core Business Model

The Promise (The Bait) The Reality (The Switch)
Connection Comminty Addiction Anxiety 0% O
2 E ¢Data Extraction g, &
E Help E ) EWarnlng E.
= x o =
O LLl g D
& Community o Survelllance $ 2..
Creativity streit Support S Monetization S

The social benefits are the bait... which promises sociality but ultimately functions
as a pretext for users to unwittingly produce wealth for the platform through free
content, advertising, and the culling of personal behavioural data.
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The Machine Works Because it Fills a Void.

What is the '‘problem’ which finds as its solution the
unbridled consumption of social media?

What drives this need for peer acceptance and social
affirmation whose frustration causes the ills emerging
from interaction on social media?

What are the pre-existing conditions in society that
allow users to so willingly offer themselves up to the
affective machinic manipulations of social media?



